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Question No: 1    ( M a r k s: 1 )    http://vuzs.net
 A marketing manager of a large consumer foods company is studying distribution, promotion, and price of the company's product. Marketing manager is studying which one of the following concepts?
       ≈ Marketing plan
       ≈ Marketing strategy
       ≈ Marketing mix
       ≈ Market offering    
Question No: 2    ( M a r k s: 1 )    http://vuzs.net
 Which one of the following phrases reflects the marketing concept?
       ≈ The supplier is a king in the market
       ≈ Marketing should be viewed as hunting not gardening
       ≈ This is what I make, won’t you please buy it?
       ≈ This is what I want, won’t you please make it?
    Reference
Question No: 3    ( M a r k s: 1 )    http://vuzs.net
 If a local company wants to adopt the marketing concept. To be consistent with this move, it should adopt which of the following philosophies?
       ≈ Focusing on today is important for us
       ≈ Making money is our business
       ≈ The customer is always right
       ≈ Keeping prices low is our objective
Question No: 4    ( M a r k s: 1 )    http://vuzs.net
 Which of the following is an intensive growth strategy of increasing sales in current markets with current products? 
       ≈ Market development
       ≈ Market penetration
       ≈ Product development
       ≈ Market saturation
  Reference
   
Question No: 5    ( M a r k s: 1 )    http://vuzs.net
 Advertising agencies are an example of which of the following marketing intermediaries?
       ≈ Insurance company
       ≈ Financial intermediary
       ≈ Marketing services agency         http://groups.google.com/group/vchowkcom
       ≈ Physical distribution firm
Question No: 6    ( M a r k s: 1 )    http://vuzs.net
 Which type of management is responsible for setting the company’s mission, objectives, broad strategies and policies?
       ≈ Top management
       ≈ Middle level management
       ≈ Low level management
       ≈ Functional management
Question No: 7    ( M a r k s: 1 )    http://vuzs.net
 Agencies that buy goods and services in order to produce public services or transfer them to those that need them reflect which of the following markets?
       ≈ Reseller markets
       ≈ Government markets
       ≈ International markets
       ≈ Business markets
  
Question No: 8    ( M a r k s: 1 )    http://vuzs.net
 
Your firm has just developed its first successful MIS. It interacts with information users to assess information needs, develop needed information, _____ the marketing information and help managers use it in their decision making.
       ≈ Distribute     join our group http://groups.google.com/group/vchowkcom
       ≈ Collect
       ≈ Retrieve
       ≈ Store
Question No: 9    ( M a r k s: 1 )    http://vuzs.net
 The factors such as the buyer’s age, life-cycle stage, occupation, economic situation, lifestyle, personality and self-concept that influences buyer’s decisions refers to which one of the following characteristic?
       ≈ Personal characteristics
       ≈ Psychological characteristics
       ≈ Behavioral characteristics
       ≈ Demographical characteristics
  
   http://groups.google.com/group/vchowkcom
Question No: 10    ( M a r k s: 1 )    http://vuzs.net
 You enter a shop and call the department manager to assist in the purchase of industrial equipment. You are considering a change in product specifications, terms or suppliers.  This specifies which of the following buying situations?
       ≈ Modified rebuy
       ≈ New task
       ≈ Straight rebuy
       ≈ Gatekeeper activity
      
Question No: 11    ( M a r k s: 1 )    http://vuzs.net
 Products and services fall into two broad classes based on the types of consumers that use them. Which is one of these broad classes?
       ≈ Industrial products      
       ≈ Core product
       ≈ Actual product
       ≈ Augmented product
   
Question No: 12    ( M a r k s: 1 )    http://vuzs.net
 What do we call a detailed version of a new idea stated in meaningful customer terms?
       ≈ Product idea
       ≈ Product concept
       ≈ Product image
       ≈ Product proposal
Question No: 13    ( M a r k s: 1 )    http://vuzs.net
 The consumer decides to make use of the product on a regular basis. Which one of the following concepts BEST describe it?
       ≈ Awareness
       ≈ Interest
       ≈ Trial
       ≈ Adoption
Question No: 14    ( M a r k s: 1 )    http://vuzs.net
 A period of rapid market acceptance and increasing profits refers to which of the following stages of the product life cycle?
       ≈ Decline
       ≈ Growth
       ≈ Maturity
       ≈ Introduction
      
Question No: 15    ( M a r k s: 1 )    http://vuzs.net
 The concepts of exchange and relationships lead to the concept of a market. Which one of the following sets reflects the market?
       ≈ Actual buyers & Potential buyers
       ≈ Whole sellers & Retailers
       ≈ Consumers & Customers
       ≈ Agents & Brokers
      
Question No: 16    ( M a r k s: 1 )    http://vuzs.net
 In a company division, a product line within a division, or sometimes a single product or brand reflects which one of the following options?
       ≈ Market
       ≈ BCG
       ≈ SBU
       ≈ Initiator
Question No: 17    ( M a r k s: 1 )    http://vuzs.net
 Identify the first step in a strategic planning process.
       ≈ Define the company's mission
       ≈ Develop the business portfolio
       ≈ Plan marketing strategies
       ≈ Set objectives and goals
Question No: 18    ( M a r k s: 1 )    http://vuzs.net
 Identify the concept that elaborates the systematic collection and analysis of publicly available information about competitors and developments in the marketing environment.
       ≈ Marketing data
       ≈ Marketing intelligence system
       ≈ Web master
       ≈ Secondary data
     
Question No: 19    ( M a r k s: 1 )    http://vuzs.net
 Identify the name of a vast public web of computer networks that connect users of all types all around the world to each other?
       ≈ Extranet
       ≈ http://www.vchowk.comInternet
       ≈ LAN
       ≈ Intranet
 
Question No: 20    ( M a r k s: 1 )    http://vuzs.net
 The degree to which a market segment is sufficiently large or profitable refers to which of the following concepts?
       ≈ Substantiality
       ≈ Accessibility
       ≈ Action ability
       ≈ Measurability
        
Question No: 21    ( M a r k s: 1 )    http://vuzs.net
 The managers of a firm are providing all the facilities and assistance that a customer demands.  As a result of their efforts the customers are satisfied and the firm is enjoying huge profits. The efforts of the manager are considered as part of:
       ≈ Customer Relationship Management
       ≈ Total Quality Management
       ≈ Supply chain Management
       ≈ Customer Acknowledgement
   Question No: 22    ( M a r k s: 1 )    http://vuzs.net
 Which of the following is NOT one of the alternative concepts under which organizations design and carry out their marketing strategies
       ≈ Distribution Concept
       ≈  Production Concept
       ≈ Marketing Concept
       ≈ Selling Concept
       
Question No: 23    ( M a r k s: 1 )    http://vuzs.net
 NAFTA is a trade agreement between:
       ≈ America, Canada and Mexico
       ≈ America, France and Canada  

       ≈ Germany, Russia and America
       ≈ China, Pakistan and India 

Question No: 24    ( M a r k s: 1 )    http://vuzs.net
 Which of the following steps in strategic planning occurs at the business unit level rather than the corporate level?
       ≈ Defining the company mission
       ≈ Planning marketing strategies
       ≈ Setting companies objectives and goals
       ≈ Designing the business portfolio
Question No: 25    ( M a r k s: 1 )    http://vuzs.net
 Which of the following is NOT one of the characteristics of the American family?
       ≈ Having more children
       ≈ Marrying later
       ≈ More working women
       ≈ Number of non family households is increasing
Question No: 26    ( M a r k s: 1 )    http://vuzs.net
 MIS activities begin and end with which of the following?
       ≈ Information Users
       ≈ Distributors
       ≈ Competitors
       ≈ Upper Management
  
Question No: 27    ( M a r k s: 1 )    http://vuzs.net
 Mr.X wants to start a new business. He decides to perform a market research to find the most suitable business. To gather the preliminary information he should perform:
       ≈ Exploratory Research
       ≈ Descriptive Research
       ≈ Casual Research
       ≈ Managerial Research
Question No: 28    ( M a r k s: 1 )    http://vuzs.net
 MR. Y likes to eat Tuc Biscuits (salty). The maker of Tuc biscuits launched a new line of salty biscuits. MR. Y decided to try this new line of salty biscuits. This behavior of Mr. Y is an example of:
       ≈ Complex Buying Behavior
       ≈ Variety Seeking Buying Behavior
       ≈  Dissonance Reducing Buying Behavior
       ≈ Habitual Buying Behavior
Question No: 29    ( M a r k s: 1 )    http://vuzs.net
 In business markets when buying a product or service for the first time, what type of situation will the buyer encounter?
       ≈ Modified rebuy
       ≈ System selling
       ≈ Straight rebuy
       ≈ New task
Question No: 30    ( M a r k s: 1 )    http://vuzs.net
 Business demand ultimately comes from the demand for consumer goods. This is known as __________ demand.
       http://www.vchowk.com≈ Derived
       ≈ Inelastic
       ≈  Elastic
       ≈ Fluctuating
Reference

Question No: 31    ( M a r k s: 1 )    http://vuzs.net
 FMCG (Fast moving consumer goods) generally practice:
       ≈ Mass marketing
       ≈ Segment marketing
       ≈ Niche marketing
       ≈ All of the given options
Question No: 32    ( M a r k s: 1 )    http://vuzs.net
 The two dimensions of product quality are:
       ≈ Level and consistency
       ≈ Precision and accuracy
       ≈ Level and precision
       ≈ Consistency and precision
   
Question No: 33    ( M a r k s: 1 )    http://vuzs.net
 The activities involved in designing and producing the container or wrapper for a product are known as ________.
       ≈ Labelling
       ≈ Packaging
       ≈ Branding
       ≈ None of the given options
   
 

Question No: 34    ( M a r k s: 1 )    http://vuzs.net
 Knorr noodles added a small toy in their pack after asking children, the main consumers of Knorr noodles, for suggestions. This is an example of the __________ stage of the product development process.
       ≈ Idea generation
       ≈  India screening
       ≈ Concept development
       ≈ All of the given options   

Question No: 35    ( M a r k s: 3 )
 Why does a company practice niche marketing?
Question No: 36    ( M a r k s: 5 )
 How can a company overcome the problem of gathering internal data for research purposes when it is usually scattered widely across the organization? Do you think that Customer Relationship management (CRM) can solve this problem? If yes then how?
   Question No: 37    ( M a r k s: 5 )
 A company has to be careful while dividing the market into various segments. Some segments appear to be fruitful in the short run and unprofitable in the long run. Mention various structural factors that affect long-run segment attractiveness. 
 

