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Thanks to MRS Qurrat Ul Ain MSBA (HRM) 2" semester

QNO1: How you can differentiate between parameter, statistics, and precision?

QNO2: Explain purpose of factor analysis.

QNO3: Explain purpose of MDS scaling.

QNO4: Steps in conjoint analysis.

QNOS: Enlist major socio cultural environmental variables for conduction an

international marketing research.

QNOG6: Four characteristics of focus group, why it is important to consider?

QNO7: Measures of variability

QNOS8: Contras conjoint analysis with MDS
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QNO9: Process of research report presentation

QNO10: Difference between oral and written presentation of research report.

mb120400120@vu.edu.pk

dr7wb@yahoo.com

dr7wbvr@gmail.com

cell=0334-7165488

Vehari-Punjab-Pakistan

Print to PDF without this message by purchasing novaPDF (http://www.novapdf.com/)



mailto:mb120400120@vu.edu.pk
mailto:dr7wb@yahoo.com
mailto:dr7wbvr@gmail.com
http://www.novapdf.com/
http://www.novapdf.com/

